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Source: Qualitative feedback from MB advertising experts in each market, 2005
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And even within markets, trust in advertising can differ… 
People in Tertiary cities tend to have higher trust in brands’ claims that are 
advertised on TV than the people in Beijing, which results in a higher persuasion 
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647 Visa (2008b). 









































































656 Vermutlich handelt es sich hierbei um einen Platzhalter für das Wort „Chinked-out“, einer von Wang 



































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































803 Coca-Cola (2005a-d), (2006b), (2007b).  
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